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The World Confederation of Cognitive and Behavioural Therapies (WCCBT) is a global multidisciplinary 
organization dedicated to the prevention, assessment, and treatment of mental distress and suffering, and the promo-
tion of health and well-being through the scientific development and implementation of the broad range of evidence-
based cognitive and behavioural approaches.  
 
Aims of the WCCBT are to: 
 

Previous World Congress  
Registration Statistics
Members (Full, Professional) 
Non-Member Professional 
Student / Trainee 
Emerging Countries 
Accompanying Person 

Total 

2023 
Seoul, Korea

729 
213 

1,301 
185 

37 
 

2,465 

►

    WCCBT Mission Statement

1. Support the development and profile of Cognitive and Behavioural Therapies (CBT) worldwide, while 
promoting equity, inclusion and diversity. 

2. Develop a worldwide network to promote collaboration and to share information, and issues in CBT. 
3. Promote and advocate for global mental health, CBT and evidence-based treatments. 
4. Develop and support CBT implementation through training policies and practice. 
5. Develop and support effective implementation of CBT through training and research. 

Partial List of WCCBT Past Exhibitors:

Alexander Street Press 
Academy of Cognitive Therapy 
Association for Behavioral & Cognitive Therapies 
Australia Academic Press 
Cambridge University Press 
Elsevier 
Families International Publishing Pty Ltd. 
F.L Chamerlain School 
Guilford Publications 
International Association of Cognitive Psychotherapy 
International OCD Foundation 
Kluwer Academic/Plenum Publishers 
Login Brothers 

Lyceum Books 
McLean Hospital 
Oxford University Press 
Psychotherapy.net 
Routledge Mental Health 
SAGE 
Springer 
The Behavioral Technology Transfer Group 
The Centre for Addiction & Mental Health  
TherapyCharts LLC 
Tourette Syndrome Association 
Wiley 
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We expect approximately 2,400 people to attend the 11th World Con-
federation of Cognitive and Behavioral Therapies Congress this 
year in San Francisco. 

All the following points are understood and accepted as part of the 
contract between the Association for Behavioral and Cognitive Thera-
pies (ABCT), the Congress host and those who engage booth space in 
the 11th Congress Exhibit. 

Appropriate exhibitors are publishers of books, journals, videos, or 
software; schools, foundations, suppliers of professional equipment, 
computers, or professional services; mental health societies, residential 
treatment facilities, and professional recruitment services.  

1. Purpose 
The purpose of all the exhibits shall be to serve the interests of the 

Confederation and the field of the behavioral and cognitive therapies. 
ABCT reserves the right to require the immediate withdrawal of an exhibit 
if the ABCT believes it may be injurious to the purpose of the Congress. 

2. Booth Information 
All booths are 10' x 10'. Dimensions are believed to be accurate 

but are only warranted to be approximate. Back walls of booths are 8' 
high and dividers are 3' high.  To maintain uniformity and to prevent ob-
struction of the view of adjoining booths, displays must not be higher 
than 8' in the back nor higher than 4' along dividers and aisles. No walls, 
partitions, decorations, or other obstructions may be erected that in any 
way interfere with the view of any other exhibit. 

Exhibitors desiring to use other than standard booth equipment or 
any signs, decorations, or arrangements of display material conflicting 
in any way with these regulations must submit two copies of a detailed 
sketch of a proposed layout at least two months prior to the opening of 
the exhibit and must receive written approval from Courtney White, 
Ph.D., CAE, CEO of the Association. The booth framework is aluminum. 

The price of the booth includes, in addition to the space itself for 
the duration of the show, a standard one-line sign showing the firm 
name, and booth number of the exhibitor, placed on the back wall of 
the booth; janitorial service for the aisles of the exhibit areas; and two 
complimentary exhibitor registrations.  

3. Exhibit Area 
Exhibits will be located in the Yerba Buena Ballroom on the B2 level 

of the Marriott Marquis Hotel. The Ballroom is carpeted.  Sufficient light 
is provided for adequate general illumination of the entire area, but no 
individual electric outlet is included in the booth price, and any additional 
electrical work must be ordered on the form supplied in the Exhibitor's 
Service Kit. 

4. Exhibit Schedule 
The exhibit area will be ready for setup and installation at 1:00 P.M. 

on Thursday, June 25th, and installation must be completed no later 
than 5:00 P.M. on Thursday, June 25th. Any display space not occupied 
and set up by that time may be cancelled or reassigned without refund. 
Exhibitors and drayage service will be available from 1:00 P.M. to 5:00 
P.M. on Thursday. 

Exhibits will be open and should be staffed from 10:00 A.M. to 5:00 
P.M. on Friday and Saturday, and from 9:00 A.M. to 1:00 P.M. on Sunday.   

The Association reserves the right to make schedule changes of 
the hours set forth above for compelling reasons. Such changes will be 
made known in advance, wherever possible. The Association reserves 
the right to reassign booths and/or redesign the exhibit area should cir-
cumstances require. Exhibitors may begin dismantling displays at 1:00 
P.M. on Sunday, June 28th.  Packing crates for boxes that will be re-
turned starting at 1:00 P.M. All packing must be completed by 4:00 P.M., 
Sunday. It is the responsibility of the exhibitor to arrange for return ship-
ment of exhibitor materials, and FREEMAN should be notified of any 
return shipping instructions. 

 
BOOTHS MUST BE STAFFED  

THROUGHOUT  THE CONVENTION. 
NO REPACKING WILL BE ALLOWED  

BEFORE SUNDAY AT 1:00 P.M. 

5. Exhibit Decoration and Drayage 
The official exhibit show decorator is Freeman Trade Show, Event, 

and Exhibit Company. Exhibitors desiring to rent booth furniture and 
additional draping or accessories may order these from the show dec-
orator at prices specified on the order form that will be sent to each ex-
hibitor. Service forms covering electrical and telephone services will be 
included in the Freeman service kit. 

All property is to be shipped to and from Freeman by each exhibitor. 
Materials should be shipped as indicated on the drayage form supplied 
in the exhibitor’s kit. SHIPMENTS TO THE MARRIOTT MARQUIS SAN 
FRANCISCO HOTEL WILL NOT BE ACCEPTED. All shipments that 
arrive at the hotel prior to the scheduled move-in will be directed to a 
bonded warehouse for storage and delivery to the exhibitor's booth at 
show time at the exhibitor's expense. 

All warehouse shipment information and shipment details with 
deadlines will be available in the Exhibitor Services Kit.  

Drayage service will include placing the material in the exhibitor's 
booth, removal and storage of all empty crates until the end of the show 
and return of the crates to the exhibitor's booth. It does not include any 
erection, unskidding in booths, dismantling, trading, blocking, or bracing. 

6. Standard Conditions for Exhibits and Displays 
NONFLAMMABLE MATERIALS: All material in the Exhibit Hall or 

any other room of the hotel MUST be nonflammable. 
 
LIABILITY: Neither ABCT, the hotel, nor the drayage firm will be 

held responsible for any injury, loss, or damage that may occur to the 
exhibit, the exhibitor's agents, employees, or property, or to any other 
person or property prior, during, or subsequent to the period covered 
by the exhibit contract, provided said injury, loss, or damage is not 
caused by the willful negligence of any employee of ABCT, the hotel, 
or the drayage firm. Each exhibitor hereby expressly releases ABCT, 
the hotel, and the drayage firm from such liabilities and agrees to in-
demnify ABCT, the hotel, and the drayage firm against any and all such 
injury, loss, or damage. 

 
SECURITY: As a courtesy, the Association will provide perimeter 

security for the exhibit area on a 24-hour basis during the entire exhibit 
period. The furnishing of such service is in no case to be understood or 

Gain additional exposure to the World Congress and beyond
Join Us! We look forward to your participating as an exhibitor at the 11th World Confederation of  
Cognitive and Behavioral Therapies Congress held at the Marriott Marquis Hotel, San Francisco, CA.  
Thank you for your support of the World Congress and the broader cognitive-behavioral field.  
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interpreted by exhibitors as a guarantee to them against loss or 
theft of any kind. Exhibitors who so desire may carry insurance at their 
own expense.  Exhibitors are strongly encouraged not to leave items 
of value unattended in booths. 

 
FIRE REGULATIONS: All doors and openings must be kept clear. 

Exit signs, fire alarms, and extinguishers must be visible at all times.  
Absolutely no storage of materials of any type is allowed behind, be-
neath, or between booths. 

 
INDEMNIFICATION: Exhibitor assumes entire responsibility and 

hereby agrees to protect, indemnify, defend and save ABCT, the Marriott 
Marquis San Francisco Hotel  and its employees and agents harmless 
against all claims, losses, and damages to persons or property, gov-
ernmental charges or fines, and attorneys' fees arising out of or caused 
by exhibitor's installation, removal, maintenance, occupancy, or use of 
the exhibition premises or a part thereof, excluding any such liability 
caused by the sole negligence of the Marriott Marquis San Francisco 
Hotel  or ABCT, its employees and agents. 

In addition, exhibitor acknowledges that ABCT and the Marriott 
Marquis San Francisco Hotel do not maintain insurance covering ex-
hibitor's property and that it is the sole responsibility of exhibitor to obtain 
business interruption and property damage insurance covering such 
losses by exhibitor. 

7. Operating the Exhibit 
Soliciting or demonstrating by an exhibitor must be confined to the 

exhibitor's own booth. Distribution of the exhibitor's printed advertise-
ments must be done within the exhibitor's own space. Aisles in front of 
the booths must be kept clear. Objectionable sound devices may not 
be operated. Engines or any kind of equipment may be operated only 
with the consent of the Sr. Director of Education and the Exhibits Man-
ager. All property damaged or destroyed by an exhibitor must be re-
placed in the original condition by the exhibitor or at the exhibitor's 
expense. 

Canvassing, exhibiting, or distributing advertising matter outside 
designated exhibit area is prohibited. Persons who are not exhibitors 
are prohibited from any detailing, exhibiting, or soliciting within the hotel. 
No exhibits, displays, or advertising material of any kind will be allowed 
in the convention hotel rooms or hallways. 

8.  Music 
Exhibits are prohibited from playing copyrighted music and/or play-

ing any music at a volume that disturbs neighboring exhibitors. 

9. Cancellation or Subletting 
Because of the many advance preparations in connection with the 

exhibit, all exhibitors wishing to cancel their exhibit space and receive a 
refund MUST submit notice in writing to the ABCT Central Office and do 
so prior to May 8, 2026. There will be a $500 processing fee.  NO RE-
FUNDS WILL BE GRANTED AFTER THIS DATE. If the exhibit should 
be cancelled due to circumstances beyond the control of ABCT or of the 
Hotel, 50% of all payments connected with booth rental will be refunded. 

No exhibitor may assign, sublet, or apportion the whole or any part 
of the space allocated to him/her, nor exhibit therein any other goods 
than those manufactured or distributed by the exhibitor in the regular 
course of his business, without the written consent of ABCT. 

10. Contractual Agreement 
It is agreed that the exhibitor will abide by the rules and regulations 

above cited before, during, and after the exhibit, and by other reason-
able rules considered by ABCT or the Marriott Marquis San Francisco 
Hotel provided these do not materially alter the exhibitor's contractual 
rights. 

 
All matters and questions not covered by these regulations are at 

the discretion of ABCT. These regulations may be amended at any time 
by ABCT, and all amendments that may be so made shall be equally 
binding upon publication on all parties affected by them as the original 
regulations.  In the event of a dispute between the exhibitor and ABCT, 
it is agreed that the questions may be referred to the Board of Directors 
of ABCT and that their decision shall be final.     

 
Exhibits/Prospectus San Francisco  

 
 
 

Please note that ABCT’s Board of Directors has adopted a nondiscrimination policy, which reads: 
 

The Association for Behavioral and Cognitive Therapies is committed to a policy of equal opportunity in all of 
its activities, including employment.  ABCT does not discriminate on the basis of race, color, creed, religion, na-
tional or ethnic origin, sex, sexual orientation, gender identity or expression, age, disability, or veteran status. 

 
The bottom line of the policy implementation is that any institution that hires or offers training must, when promoting 

those functions at any ABCT venue, review the ABCT nondiscrimination policy.  Any differences from ABCT’s nondiscrimina-
tion policy must be stated in the convention addendum which is distributed on-site.  For example, “The nondiscrimination 
policy of institution XYZ differs from the ABCT policy in that it does not include religion or ethnic origin.”   

 
This statement should be submitted at the same time as the institution’s description.  This information will be in addition 

to the normal exhibitor description that appears in the Addendum.  We will make copies of the Addendum available for you 
at the booth; and ask that you have them available upon request from attendees.   

  
If you have any questions, please contact the ABCT Central Office at meetings@abct.org. Thank you.   



Marriott Marquis San Francisco, Yerba Buena Ballroom, Level B2
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Reserve your space: April 3 | Materials due: April 10

The program supplement is a separate, supplemental publication that accompanies the World Con-
gress’s online program content. Received by all convention attendees, the addendum lists ex-
hibitors, sponsors,  program changes, schedule-at-a-glance, maps, and highlights invited keynotes. 

• Trim size: 8 1/2" x 11", perfect bound 
• All color artwork should be submitted as CMYK 
• High-resolution (300 dpi) PDFs preferred 
• TIFFs also accepted 
•  no bleeds

Maximize Your Exhibit Investment With Lead Capture Services. The RCS ExpoSmart App turns any Apple or  
Android* smartphone or tablet into a sales capture & qualifying tool. Scan an attendee badge to capture their 
information, add qualifiers and notes creating more qualified leads for your sales team to win more business.   
Contact Registration Control Systems (RCS) to order: exhibitorserv@rcsreg.com

Ad Placements

EXHIBITOR LEAD RETRIEVAL

ADVERTISING TOTAL _________

Visa | MasterCard | American Express | Check 

Account Number                                                                                            CVV                            Exp. 

Cardholder Name (please print)                                                                                                          

Signature 
“I authorize you to charge the payment”

¨  Full page  

¨  1/2 page horizontal

¨  1/2 page vertical                $1,000        

¨  1/4 page                              $850       

$2,500 

$1,000 

7" x 9.25" 

7" x 4.625" 

3.5" x 9.25" 

3.5" x 4.625"

$2,000 

$800 

$800 

$680

width × heightregular rateinterior pages nonprofit rate

PROGRAM BOOK SUPPLEMENT

  Company/Organization: 

 

 

  email: 

 Website:

    Advertising Contact: 
Stephanie Schwartz, Publications Director 

sschwartz@abct.org

Contact Information

►

    Advertising
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Become a Sponsor 
Featuring a variety of sponsorship opportunities designed to maximize your company's visibility, the sponsorship program 
provides even more ways to stand out from the crowd and make the most of your budget. 
All sponsors receive recognition: 

• on the official World Congress 2026 website 
• in the final program supplement 
• in the convention app 
• on signage posted during the convention   
• sponsor ribbons for employees 

 
Become a sponsor today by completing and returning the sponsorship form.

Exhibit at WCCBT Congress 2026 
Each exhibit space will include an 8' black draped booth backdrop, 3' side dividers and booth sign. 

• 2 convention badges per 100 square feet of exhibit space including access to the convention sessions. 
• Exhibit Floor cleaning. 
• 50-word company listing in the Convention Supplement with company logo 
• Advertising options for purchase in the Convention printed Supplement 
• 50-word company listing on the WCCBT website with company logo  
• Company logo on exhibit hall entrance unit  

Gold Level: $12,500.00 
• One complimentary 10’ X 10’ Exhibit Booth. 
• 3 additional complimentary 3-day Full Convention badges (Friday, Saturday, Sunday access) 
• Full-page, 4-color ad in Program Supplement. 
• Gold sponsor ribbons. 
• Complimentary table, two chairs, and waste-paper basket for exhibit booth.  
• Special sign for booth. 
• Gold Sponsor ribbons. 
• Free lead retrieval unit. 
• Company recognition as gold sponsor on website and program supplement. 
• Ad in Convention App or itinerary planner*  

Silver Level: $8,500.00 
• One Complimentary 10’ X 10’ Exhibit Booth. 
• 2 additional complimentary 3-day Full Convention badges (Friday, Saturday, Sunday access) 
• Half-page, 4-color ad in Program Supplement. 
• Silver sponsor ribbons. 
• Special sign for booth. 
• Company recognition as silver sponsor on website and program supplement. 
• Ad in Convention App or itinerary planner* 

Bronze Level: $6,000.00 
• 1 additional complimentary 3-day Full Convention badge (Friday, Saturday, Sunday access) 
• Quarter-page, 4-color ad in Program Supplement 
• Bronze sponsor ribbons. 
• Special sign for booth. 
• Company recognition as bronze sponsor on website and program supplement. 

    Sponsorships

Exhibit SponSorShip-LEvEL packagES
h

h

h
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Convention App  
Company ad on splash page and the opportunity for one push 
notification reaching all convention attendees.  
• ($8,500) Limit two sponsors. 
 
Convention Audio-Visual  
The sponsorship will provide your organization with a unique 
opportunity to showcase your commitment to innovation in 
education. Your organization’s logo will be prominently dis-
played in over 200 sessions, giving you significant exposure and 
visibility to a captive audience of psychology professionals.  
• ($10,000.00) Limit five sponsors. 
 
Convention Coat/Bag Check 
Consider sponsoring the coat/bag check during the Conven-
tion. Every attendee appreciates having a place to check their 
coat and stow their luggage during their time at an event. Your 
company logo will be prominently displayed in the coat/bag 
check area during the entire convention. Opportunity to place 
flyers in the space.  
• ($3,500.00) Limit one sponsor. 
 
Coffee Break 
Give your brand a caffeinated boost by becoming a Coffee 
Break sponsor. The morning and afternoon coffee stations will 
be strategically located in the exhibit hall during the exhibit 
days will be sure to draw many attendees looking to recharge 
and refuel. Push notification in the Conference App.  
• ($5,000.00) Limit one daily sponsor. 
 
Convention Wi-Fi Network 
Wi-fi will be available for delegates in the convention meeting 
space compliments of your company. This is a valuable spon-
sorship opportunity for high visibility to all registered atten-
dees with a logoed landing page.  
• ($5,000.00) Limit two sponsor. 
 
Charging Station 
Allow attendees to power up their personal devices.  Place 
your literature in the area that will have your logo.  
• ($3,500.00) Limit one sponsor. 
 
Delegate Bags 
Highly sought out by attendees to carry swag, the delegate bag 
sponsorship puts your brand in front of every attendee with 
this opportunity to provide tote bags to all attendees during 
registration.  
• ($15,000.00) Limit one sponsor. 
 
Name Badge Lanyards 
Gain maximum visibility with colorful badge lanyards displaying 
your company logo. Your neck cords are available during regis-
tration.  
• ($7,500.00) Limit one sponsor. 
 

Headshot Booth 
The sponsor will have their logo and literature in the most pop-
ular headshot booth.  
• ($10,000.00) Limit one sponsor. 
 
Ribbon Wall 
Strategically located in the Registration area, the Ribbon Wall 
provides a colorful and visually impactful display that show-
cases your organization's brand and unique messaging to at-
tendees as they pick up their Conference badge ribbons.  
• ($1,500.00) Limit one sponsor. 
 
Keynote  
Company logo will be prominently displayed at the plenary ses-
sion or presidential address room and the company name will 
be announced as a sponsor during keynote sessions.  
• ($3,000) Limit four sponsors. 
 
Wellness Room 
Allow attendees to relax while playing games with colleagues. 
Place your literature in the room that will feature your name 
and logo.  
• ($5,000.00) Limit one sponsor. 
 
Column Wrap/Escalator Clings/Staircase 
Display your company logo on convention directional signage 
and convention welcome signage.  
• ($3,000) Limit five sponsors.  
 
Custom Sponsorships 
Contact ABCT/WCCBT today to discuss the sponsorship that 
works best for you. ABCT/WCCBT will work with you to cus-
tomize a sponsorship that allows you the best visibility and re-
turn on your investment. 

individuaL SponSorShip opportunitiES


